Since its founding in the fall of
1988 as the heart and soul of
the Southern Appalachians,
Blue Ridge Country magazine '
has explored the beauty, culture
and history of the cherished
mountain regions of North
Carolina, Virginia, West Virginia,
Tennessee, Georgia, Kentucky
and South Carolina.

This unique piece of America,
sliced by the Appalachian
Trail and centered by the Blue
Ridge Parkway, is the home
of people as friendly and
welcoming as its great forests
are green and majestic. The
magazine’s international award-
winning writers, editors and
photographers are dedicated
to transporting readers to
the authentic and gentle, the
breathtaking and unique.

Small-town main streets and
mountain streams are among
the magazine's favorite places;
forgotten heroes and yesteryear
scoundrels are among the
people it profiles; a pie cooling
on the windowsill and a picnic
spread on a scenic overlook
among its favorite things to look
upon.

And it's all presented with
stunning photography richly
printed on paper stock that
serves so many of our readers’
practice of saving every issue to
savor again and again.

—Sarah Riddell
EDITOR

EXPERIENCE
THE MOUNTAINS
OF THE SOUTH
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‘ Press Run: 44,000/issue
Total Readership: 154,000
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IN 21 STATES + D.C.
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$147,291

AVERAGE HHI

$1.14 MILLION

AVERAGE NET WORTH

43%

MALE

97%

AGE 45+

57%

FEMALE

HIGH INCOME & HIGHLY
EDUCATED

= 15% have a net worth of $2
million+

= 73% have a college degree

= 56% are interested in threats to
mountain ecology

= 80% are interested in history

AT HOME IN THE MOUNTAINS

= 46% own a home or real estate in
the mountains

= 12% plan to buy a new home
within 2 years

= 69% interested in cabin/home
information

= Average mountain home value
$400,000+

= 29% interested in advice about
moving to the mountains

TRAVEL HABITS

= 90% are interested in travel info

= 75% take 3 of more overnight
trips per year

= 64% of trips last 3+ nights

= 82% are planning trips outside
their home state and 71% are
planning trips within their home
state over the next 12 months

= $2,740 average spent per trip

= Top travel months: April -
October

= 58% stay in hotels/resorts or
cabins

Blue Ridge Country’s readers are
more likely to participate in outdoor
activities
= 120% more likely to bird watch...
= 83% more likely to canoe/kayak ...
= 58% more likely to golf ...
= 47% more likely to camp/RV ...
= 26% more likely to hike ...
= 26% more likely to fish ...

...than the average American

TOP ACTIVITIES INCLUDE:

= Exploring small towns (79%)

= Attending craft fairs & festivals
(67%)

= Visiting museums & art galleries
(63%)

= Traveling the Blue Ridge Parkway
(79%)

= Visiting breweries/wineries/
distilleries (41%)

= Attending live theater/performing
arts (47%)

= Attending church or religious
services (64%)

Sources: Internal first-party audience data; iPacesetters
Reader Survey;

Readex Reader Survey.

AFFLUENT BOOMERS
FREQUENT TRAVELERS

ACTIVE READERS
LOVERS OF HISTORY & CULTURE
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BLUE RIDGE
COUNTRY
SOCIAL

MEDIA
%% Gountry
100,000+ total o

followers on EVENT

Facebook,
Instagram & X as of
Jan 1, 2025

(O 94%
META-o‘;\/er:ed plaot?orms) E'" EWSLETTER
BANNER ADS

e 76,000+ highly
passionate opt-in
subscribers with proven
interest in the Blue Ridge

E-Newsletter
Program

Sd3LLITSM3AN

SPECS & PRICES:

Featured Content Mountains
Ev_ent: $425 * e Open rate: 33%, Click-
Print Partner: $350 e e D36
Includes 40 words of copy, e Sentweekly eve
one image Saturda y ry Bl\:::slzn:lovedScel?ic o
(384w x 275h) and a link. y e yor, playground,
BANNER/
Banner Native Ad: . - NATIVE
$200 * CONSUMER :
Print Partner: $175
Banner size is 300(w) x DEDICATED EMAIL
2200 e Send your own email
and links directly to your AR e S Gl Bl
website. P

list. You can provide the
creative or we can design
and program your email
creative.

*(Above) Produced based
upon client supplied copy,
image and client provided
link. e Limited inventory for this
popular product

ing in the Garden: Now, I Know it All

smartphones discovers the joys—and overload—of

Customized Email to
Subscribers: $1,600
Print Partner: $1,400
Custom email promoting
your events, services and/or
special announcements.
Produced to

your approval.
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m ) ALOT TO LIKE. P
S WAY MORE TO LIVE. CUEED:

EMCE THE MOUNTAING ©F THE SOUTH

HOME MAGAZINE DIGITAL EDITION EXTRAS EVENTS TRAVEL FREE GUIDES

—— Leaderboard Ad Side Bar Block Ad ——
(w728 pixels x h90 pixels) (w300 pixels x h250 pixels)

ConnectWithus § X B @

Blue Rid l: tr
ue I gg.. oun v Contact Us Change Address Make Payment Renew Gifts Subscribe

E-NEWSLETTER

HOME / TRAVEL / AN INSIDER'S GUIDE TO SHEMANDOAH NATIONAL PARK

An Insider’s Guide to Shenandoah National Park

BYERIC ) WALLACE FEATURES. TRAVEL APRIL 20, 2026  ISSUE: MAY/JUNE 2026

This year is a landmark one for this treasured piece of mountain
land in Virginia: the 100th anniversary of Congress authorizing its

establishment and the 90th anniversary of its dedication. Plan
your celebration visit with expert insights and top-notch
recommendations from one of our longtime contributors who has
a deep affinity for the park.

By Erlc J. Wallace ! Photo above: Hikers willing to take on a de climb are ded with i dible from
the summit of Marys Rock.

A powerful cadre of politici and ionists in the ian South waiched the establishment of the first U.S.
nalional park in 1872 and the launch of the National Park Service (NPS) in 1916, and they read the wriling on the wall. Led by
Virginia and Tennessee congressmen. they lobbied for a large-scale eastern destination that would rival Yellowstone and showcase
the natural beauty of the planet's oldest mountain range.

A LOT TO LIKE

il
Kismet akgned in 1924 when inaugural NPS director Stephen Mather parinered with the Coalidg
comonitag te oo PREE Tha oo p comaidad b on Lotoom ool ool gbins S o noion cop ok o

In-article Ad
(w728 pixels x h90 pixels)

BlueRidgeCountry.com
EXCLUSIVE WEB ADVERTISING

Side Bar Half-Page Ad
(w300 pixels x h600 pixels)

Annual

An exclusive opportunity is available for advertising
on the BlueRidgeCountry.com website.

Only six exclusive categories are available for 12 months on the website.
Advertisers have full run of the entire website, which would be
banner ads, in-article ads and leaderboard ads.

*SAMPLE CATEGORIES WITH EXCLUSIVITY TO:

Banking ® Real Estate ® Dining ® Legal ® Homee Health & Wellness ® Attractions ® Retail
*Note: These are sample categories, however many others available but they must be exclusive.

$4,500
(per year)

Billed at $375
per month.
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« Keep live matter 0.5” from trim

SPREAD

TRIM SIZE

16.50” W x 10.75” H

BLEED SIZE
16.75” W x 11.0” H

« Keep live matter 0.5” from trim on top, bottom and sides

FULL PAGE

TRIM SIZE

8.25” W x 10.75” H

BLEED SIZE
8.5”"W x1.0" H

2/3 PAGE
4.75” x 9.5”

«S'6X.52C
IVOILYIA &/1

on top, bottom and sides

1/2 horizontal

7.25” x 4.625”
1/2 VERTICAL

4.75” x 7125”

1/4 PAGE 1/3 SQUARE

3.5” x 4.625” 4.75" x 4.625”

1/6 horizontal
4.75” x 2125”

DISPLAY
Full Page

2/3 Page
1/2 Page
1/3 Page
1/4 Page
1/6 Page

Back Cover

Inside Front Cover,
page 3 +
Inside back cover

Newsletter Rates (Per Week)
Featured Content/Event $425
Print Partner $350

Banner/Native Ad $200
Print Partner $175
(2 weeks minimum purchase)

Custom Email to Subscriber $1,600
Print Partner $1,400

BlueRidgeCountry.com

All rates are Net. Agency please gross up for commission.
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SPONSORED CONTENT OPPORTUNITIES

1/2 PAGE AD + 1/2 PAGE ADVERTORIAL

FULL PAGE ADVERTORIAL

1/2 pg.
horizontal ad
PLUS a 1/2 pg.
of advertorial
which includes
2-3 high
resolution
image options
(with any
captions

and photo
credits), and
approximately
maximum 200
words of copy.

3-4 high
resolution
image options
(with any
captions

and photo
credits), and
approximately
maximum 350
words of copy.

Grandfqther Mountain

FULL PAGE AD + FULL PAGE ADVERTORIAL

Full pg. ad PLUS a full pg. of advertorial
which includes 4-5 high resolution
image options (with any captions and

ANDRIA [ & ! - .. photo credits), and approximately

ks & qiick. e keSO oy maximum 380 words of copy.
A WORLD AWAY

indes vy from bl e Hatorl
n s the prfect base for a legendary DC

U.S. TRAVEL DESTINATION

¢ Copy professionally written by our award-
winning editorial team. OR you can provide
us with the copy you would like to run.

¢ Limited number per issue: First come, first
served.

Please note: Blue Ridge Country reserves the
right to edit content. The materials listed for each
advertorial size are maximum word counts. They
include headline, subhead, caption, sidebar and
contact info. The more photos included, the less
wording we can accommodate for your ad.

6-8 high resolution image options (with
any captions and photo credits), and
approximately maximum 600 words of
copy.
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ASSOCIATE PUBLISHER
cbruggeman@vistamediainc.com

970-445-0599
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