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Since its founding in the fall of 1988 as the heart and soul of the Southern Appalachians, Blue Ridge Country 
magazine has explored the beauty, culture and history of the cherished mountain regions of North Carolina, 

Virginia, West Virginia, Tennessee, Georgia, Kentucky and South Carolina. This unique piece of America, 
sliced by the Appalachian Trail and centered by the Blue Ridge Parkway, is the home of people as friendly and 

welcoming as its great forests are green and majestic. The magazine’s international award-winning writers, 
editors and photographers are dedicated to transporting readers to the authentic and gentle, the breathtaking 

and unique. Small-town main streets and mountain streams are among the magazine’s favorite places; 
forgotten heroes and yesteryear scoundrels are among the people it loves and profiles; a pie cooling on the 

windowsill and a picnic spread on a tablecloth at a scenic overlook among its favorite things to look upon. And 
it’s all presented with stunning photography richly printed on paper stock that serves so many of our readers’ 

practice of saving every issue to savor again and again.  –Kurt Rheinheimer, Editor in Chief



Numbers on map indicate (% of 
paid subscribers/number of newsstands) in each state:

CIRCULATION
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CIRCULATION

National
Kroger
Wal Mart
Walgreens
Barnes & Noble
Target
Costco
Military Exchanges
K-Mart
Books A Million
CVS

Regional
Publix
Harris Teeter
Food Lion
Ingles
Bi-Lo
Bookland
Wegmans
Giant Foods
Lowes
Food City
Martin’s
Hastings
Giant Eagle
Winn Dixie

Press Run: 60,000/issue
Total Readership: 210,000

Remaining balance of paid 
subscribers throughout the U.S.

Florida

36.7% / 496

17.3% / 6799.2% / 331

6.5% / 554

6.7% / 369

5.6% / 277

1.3% / 171

1.9% / 164

2.6% / 76

Virginia

Tennessee North Carolina

South 
Carolina

Georgia
Alabama

Kentucky

West  
Virginia

Maryland

1.6% / 74
Ohio

Pennsylvania
1.4% / 123

2.6% / 205

Digital Edition on

3,600+  NEWSSTANDS
IN 34 STATES

LOCATIONS



$106,000
AVERAGE HHI

$924,000
AVERAGE NET WORTH

98%
AGE 45+

42%
 MULTI-GEN TRAVELERS

READERSHIP & DEMOGRAPHICS
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READERSHIP & DEMOGRAPHICS

High Income & Highly Educated
• 17% have a net worth of $1 million+
• 55% have a college degree
• 56% are interested in threats to mountain ecology
• 80% are interested in history

At Home in the Mountains
• 31% own a home or real estate in the mountains
• 27% plan to buy a mountain home within 5 years
• 69% interested in cabin/home information
• Average mountain home value $304,000 
• 29% interested in advice about moving to the mountains

Shopping, Culture & History
• 67% attend craft fairs & festivals
• 51% visit museums & art galleries
• 47% enjoy live music/theater
• 64% attend church or religious services

O U R  R E A D E R S

Travel Habits
• 9.9 average trips taken per year
• 25.8 average days traveling
• $2,740 average spent per trip

Blue Ridge Country’s readers are more likely to 
participate in outdoor activities
• 120% more likely to bird watch
• 83% more likely to canoe/kayak
• 58% more likely to golf
• 47% more likely to camp/RV
• 26% more likely to hike
• 26% more likely to fish
...than the average American

AFFLUENT BOOMERS       FREQUENT TRAVELERS       ACTIVE READERS       LOVERS OF HISTORY & CULTURE



Social Media Following
AS OF SEPTEMBER 2016

READER BUZZ

9 out of 10 share the magazine with others.*
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SOCIAL BUZZ

“I have been a subscriber since the beginning 
and I have saved all of my issues. Beautiful 

pictures and wonderful stories. I use these when 
I am planning a trip to the area.”

—   JoAnn Propst Wyatt, WV

“Love Blue Ridge Country Magazine! We have 
enjoyed it since its beginning well over 20 years 
plus! If we didn’t have a subscription (we do at 
the moment), we bought it every month. Love 

everything about it!”
—   Peggy Wooldridge, FL

“Love the magazine. The photography is 
outstanding, the stories are great, and we use 

the Almanac to find events that we like to go to. 
I’ve been a long time subscriber, and we can’t 

wait to get the next issue.”
—   William Hurley, MD

“I have just about every issue since 1990. I was 
saving them until we retire and then go back 

through them and visit the places in the articles 
we loved in each magazine. It is time to start 

reviewing them. Great Magazine.”
—   Gary Frazier

/blueridgecountry
82,000+ Facebook likes

@BRCmagazine
6,600+ Twitter followers

 *Readex Research Reader Survey, August 2012, an independent market research survey of paid subscribers.



ADVERTISING OPPORTUNITIES:
RATES
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Ask about new advertiser discounts.
All rates are Net. Agency please gross up for commission.
Rates above are also for non-profit organizations.
Rates are effective with the Jan/Feb 2017 issue.

DIGITAL
1x
BlueRidgeCountry.com Banner Ad  $135

Monthly E-newsletter Banner Ad  $135

(See Digital Opportunities sheet for more details)

PRINT
DISPLAY      1x        3x        6x 
Full Page  $5,225   $4,995   $4,495

2/3 Page  $3,395    $3,260          $2,885

1/2 Page  $3,135    $2,999          $2,665

1/3 Page  $2,435   $2,340           $2,070

1/4 Page  $1,415       $1,350          $995

Travel Directory $1,275    $1,195             $1,040

RATES



DIGITAL OPPORTUNITIES
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DIGITAL OPPORTUNITIES

Website Banner Ads 
www.BlueRidgeCountry.com

• 20,000+ unique users per month †

• Banner Ad Specs (see left): 
 Top Leaderboard (728x90)
 Medium Rectangle (300x250) 
 Half Page (600x250)
• Run of site, maximum of 6 rotations  
  per position
• Impressions & click-thrus not 
  guaranteed, but metrics provided
• Cost: $135/net per month

E-Newsletter Banner Ads

• 15,500+ opt-ins
• Open rate: 27%*, CTOR: 20% †

• Sent first Wednesday of every month
• Banner Ad Specs (see left): 
 Top Leaderboard (728x90)
 Medium Rectangle (300x250) 
 Event Listing
• Cost: $135/net per e-newsletter

* 19.3% National Publishing/Media Industry Avg.: 2016 Email 
Marketing Metrics Benchmark Study | IBM Marketing Cloud

† Source: Google Analytics, September 2016

TOP LEADERBOARD
728 x 90

MEDIUM 
RECTANGLE

300 x 250

HALF PAGE
600 x 250



2.

3.

4.

Inspiring SCENERY

RICH IN HISTORY, natural beauty and recreational opportunities, South Carolina’s 
Upcountry is sure to inspire cultural buffs, outdoor enthusiasts and everyone in 
between.

Take the scenic route – especially in the fall – on the Cherokee Foothills National 
Scenic Byway. Once used by the Cherokees, the English and French fur traders, this 
112-mile route boasts gorgeous views and passes through quaint villages, attractions 
and parks.

See even more of the Upcountry’s abundant scenery by water. Three major lakes 
offer fishing and boating opportunities – as well as picnicking and hiking along the 
shoreline for land lubbers. But if you’re looking for adventure, head to the National Wild 
& Scenic Chattooga River for guided white water rafting and float trips.

After exploring the area, grab a bite to eat at The Beacon Drive-In, located in 
Spartanburg. Since 1946, this popular spot has been serving burgers, fries, onion 
rings, sweet tea and many other treats to both locals and visitors, including countless 
celebrities and politicians.

For a drink that packs a punch, head to the three legal distilleries in the area, includ-
ing Dark Corner Distillery, Palmetto Moonshine and Six & Twenty Distillery, for tours, 
tastings and more.   

For more information:  
1-800-849-4766 or upcountrysc.com

 

MOUNTAIN ESCAPES: SPECIAL ADVERTISING SECTION

SOUTH CAROLINA’S

Upcountry

1.

1. Spring blooms enhance the scenery at Table Rock State Park. 2. South Carolina’s Upcountry offers 

120 waterfalls to explore, including Twin Falls. 3. The BMW Performance Center in Greer features the 

opportunity to test the limits of BMW vehicles. 4. Set sail on Lake Keowee, one of three major lakes 

located in the Upcountry.

A N D E R S O N  |  C H E R O K E E  |  G R E E N V I L L E  |  O C O N E E  |  P I C K E N S  |  S P A R T A N B U R G

DISCOVER
Upcountry

SOUTH 
CAROLINA 

FREE UPCOUNTRY 
VISITORS GUIDE 

800.849.4766
UpcountrySC.com

Discover pristine waterfalls, 

Revolutionary War history, 

scenic mountain vistas, 

quaint towns, and outdoor 

adventures in South Carolina’s 

Upcountry. And be sure to 

catch the views along the 

Cherokee Foothills 

National Scenic Byway.

Double Truck Spread Example Full Page Example

AND...   
• Copy professionally written by our 
award-winning editorial team.

• FREE ad in the Digital Replica!

• FREE hyperlink to your website!

• First come, first served.

SPONSORED CONTENT 
OPPORTUNITIES

LIMITED AVAILABILITY PER ISSUE
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Please note: Blue Ridge Country reserves the right to edit content.

OPTION 2:
Full Page
• Buy a 1/2 page and get a 1/2 page 
   story FREE for a full page impact!

OPTION 1:
Double Truck Spread
• Buy one Full Page ad, get the facing 
  Full Page FREE!

SPONSORED CONTENT OPPORTUNITIES

 September/October 2016  33  

GEORGIA’S

Blue Ridge
BLUE RIDGE, GEORGIA, check out Blue Ridge’s own 
nano brewery, Grumpy Old Men. Founded in October 
2012 by two “old retired guys” who began home brew-
ing in an outdoor shower, business is booming as beer 
lovers can now buy their favorite Grumpy Old Men 
canned beer in the local grocery stores! 

See their nano brewery in person! Take a tour and 
taste their brews while enjoying the beautiful mountain 
scenery. The Grumpies are open for tours and tastings 
every Thursday, Friday, and Saturday afternoon. Pick 
up your favorite six pack or Growler after your tasting!

After all of the excitement, relax and recharge at one of 
180 cabins in and around Blue Ridge. In addition to pan-
oramic mountain views, the cabins feature a wide range 
of amenities, such as outdoor fireplaces, hot tubs, home 
theaters, and more. Experienced agents at Escape to 
Blue Ridge can help you find the perfect spot for your 
fall getaway. 

For more information:
Grumpy Old Men Brewing 770.331.8870

EscapetoBlueRidge.com
855.885.4894

SPONSORED INFORMATION

1. Escape to Blue Ridge partners with 
premier local businesses like Grumpy 
Old Men Brewery to make sure you 
enjoy your next great Blue Ridge 
mountain adventure!
2. Steve Weber and Chipley McKnight 
opened the nano brewery, Grumpy 
Old Men, with a simple mission:  
If they don’t like it, they don’t drink it.  
If they don’t like it, they don’t sell it.

Small Town CHARM

Escape to Extraordinary.
Escape to Blue Ridge.

With a cabin vacation from Escape to
Blue Ridge, premium amenities are as 
important as creating priceless memories. 
Year-round adventures are as abundant as 
picturesque mountain views. And making
an escape isn’t just accepted, it’s encouraged.

Discover why our vacation cabins
are North Georgia’s finest at
EscapeToBlueRidge.com.
855-885-4894


